STRATEGIES

SMART.-GOALS

Todag’s Date Targe’c Date: Start Date:

SFECIFIC

]denthcg what needs to be done. Be clear and concise, leave no room for misinterpretation. \/\/lnat cxactly

wi”you accomp!is}ﬂ?

MEASURADBLE

]nclude numeric or ClescriPtive measures that define quantity, quality, cost, etc. How will you know when the

goal is met?



ACHIEVEABLE OR ATTAINADLE

]s achicving this goal realistic with effort and commitment? Do you have the resources to achieve this goa!?

]F not, how will you get them?

RELEVANT
Wha’c would reac}wing this goal mean? Wi’lg is this goal signhcicant in your life?

TIME-CENTRIC

lden’cify a target date/ time for comp!etion. Wl’xen will you achieve this goal?

EXAMPLE:

Bg December 15th, | will closc/acquirc $4-8,000 in new business ($4,000 a month and $750a week). | will
do this !:)5 contacting existing customers to uP~se” and request reFerrals, launch a social media marketing
camPaign and attend DFW ne’cworking events each month. ] will measure my progress ]:)3 how much new
business is accluirccl weeklg/ montmﬂ/ armua”g. Adc{ing new clients,/ increasing revenue will allow me to
grow my business and hire additional staff.



